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Abstract : 

     The art of interactive programs dominated the local and international 

media arena, because the quality of these programs is characterized by the 

possibility of studying the society closely through their participation in the 

formulation of media contents as well as the high rate of influence in the 

community because it speaks in its language. Based on this theory, The 

researcher chose the subject of this study to identify the role of the contents 

of the media programs (the contents of the radio programs as a model) in 

the consolidation of human values in the Arab region through analyzing 

programs that depend on the interaction between the public and the media. , 

And how to optimize the recruitment of interactive programs in the Arab 

media to produce content that contribute to meeting the challenges of the 

current society and the challenges of the culture of globalization. The study 

based on the descriptive method and an analysis tool for the content of the 

live broadcast program (Noor Dubai channel) from 1-9-2018 to 31-10-

2018. The study found: The recruitment of an interactive feature in the 

formulation of the contents is characterized by the capacity to satisfy the 

needs of the public, The program is keen to instill and consolidate the 

values,  The study suggested that the program should motivate the public to 

provide constructive criticism and propose effective solutions to address 

shortcomings in the path of commitment to human values and the need to 

rely on an interactive language based on credibility. 
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/  يىضىػاث ػايت)
 (يشكلاث فشدَت

34% 

 اقخصادَت 
20% 

 اجخًاػُت
13% 

 حؼهُى
12% 

 حًُُت شايهت
11% 

 صذُت
10% 

 سُاسُت
0% 

َبٍُ انًىضىػاث انخٍ حُاونخها انذهقاث خلال ( 1)
 فخشة انذساست
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انخصذق، انخبشع 
نصانخ  

 يششوػاث  
26% 

 صهت الأسداو  
19% 

 انخىػُت    
19% 

 قُى انًجخًغ
16% 

انخسايخ وَبز 
 انكشاهُت

14% 

 أخشٌ
6% 

 
0% 

 َبٍُ انقُى الإَساَُت انًخُاونت  خلال فخشة انذساست( 2)سقى
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 انجًُغ  
67% 

  \يخخص \خبُش 
 ضُف انبشَايج  

25% 

 يقذو انبشَايج
7% 

 انجًهىس
1% 

 َبٍُ طشَقت حقذَى انقُى انًشاد غشسها  ( 3)سقى
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انشسائم انُصُت  
 انقصُشة

51% 

 اَسخجشاو 
30% 

الاحصال انهاحفٍ  
 انًباشش

10% 

 واحساب
9% 

سسائم نًىقغ   
 انشادَى الانكخشوٍَ

0% 

 انفُس بىك  
0% 

 حىَخش
0% 

 َبٍُ انىسُهت انًسخخذيتً فٍ انخفاػم يغ انًسخًؼٍُ(4)سقى 
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حخصُص انفقشة  
 انشئُسُت 

76% 

حخصُص جزء  
 يٍ انذهقت  

15% 

انخُاول ضًٍ  
انقُى انشئُسُت 

 نهذهقت  
7% 

 أخشي  
2% 

 َبٍُ الأهًُت انخٍ دظُج بها انقُى ( 5)سقى

دض انجًهىس  
ػهً حبٍُ انقُى  
انًخُاونت حكشاس 
 نهخفاػم الاَجابٍ

86% 

إػادة حكشاس أهًُت  
وششح انقًُت  
 أنًخُاونه   

10% 

دض انجًهىس  
  \ػهً الاسخًاع 

 انًخابؼت
3% 

ركش انقًُت دوٌ  
 انخأكُذ ػهً حبُُها

1% 

 َبٍُ طشق دث انجًهىس نخبٍُ انقُى( 6)سقى
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 أخشٌ
0% 

[CATEGORY 
NAME] 

[VALUE] 

سفض  
 انًساهًاث  

0% [CATEGORY 
NAME] 
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 حجاهم انًساهًت  
0% 

 
0% 

[CATEGORY 
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[VALUE] 

 َبٍُ انخؼايم يغ حفاػم انجًهىس انًشاسك نهقُى( 7)سقى
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